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1. FENIKA ZTOIXEIA

MpoowTikd XToIXEia:

Emwvupo: Matrdiwdvvou

Ovopa: Euyevia

Ovoua MNarpdc: Mewpylog

Ovopa Mntpdc: MoAu&évn

Huepounvia Mévvnong: 22 ATttpiAiou 1974

Totog MNévvnong: Oeooalovikn

Oikoyevelaki KaraoTaon: ‘Eyyaun pe 2 maidid

AieuBuvon Karoikiag: MapaokeuvoTtrouAou 50 KaAapapia
HAekTpovikr AleuBuvon: epap@ihu.gr

TnAépwva EtTikoivwviag: 2310447568 — 6937444981

1. ZNOYAEZ

2014

2005

1998

1997

1997

A1BakTOPIKG SiTTAWUA OTNV agIoAGynon TNG TTOIOTATAG TWV
uTTNPECIWY HAEKTPOVIKOU EpTtTOpiou, atrd 1O TUAMA
Epapuoopévng TTAnpogopikAg Tou MNavetmoTnuiou
MAKEAONIAZ.

MeTatrTuxiako¢ TiTAog oTToudwy oTa 2ZUcTruaTa YTTOAOYIOTWV

TOou TuAPatog Epapuoouévng MNMAnpogopikng, MNMaveroTtiuio
Makedoviag. AUo £Tn CTTOUBWV.

AimAwpa g1dikeuong 010 MAPKETIVYK Tou lMavetmioTnuiou
Northumbria, Newcastle, AyyAia. ‘Eva £€10¢ OTTOUDWV.

MoTomoINTIKG Y1Toudwv MoAuTexveiou TG PivAavdiag oTo
AieBvég Eptropio kal AiBvéG MAPKETIVYK, UTTOTPO®PN TOU
TTpoypduuatog ERASMUS.

[ruxio Tou TPRUaTog Aloiknong EmixeipAocwy, ZXoAr Aloiknong
kal Oikovouiag, T.E.l Zeppwv. Téooepa £€Tn oTTOUdWV.

ExTtraideuon EvnAikwv

Ap. MnTpwou : EB10734
Aigpkela loxuog Miototroinong : 15/11/2027

Zéveg MAwooeg:

AyyAika:

DIAaVIIKA:

ApIOTN yvwWwaon TTOU TTICTOTTOIEITAI JE TNV ATTOKTNON
METaTTTUXIaKOU TiTAOU 0Tn M. Bpetavia (Y.A. E5/2014/
16.10.98, PEK 1152/T.B"/ 3.11.1998)

Métpia (MapakoAouBnon evég akadnuaikou e¢aprvou

Méow Erasmus otn PivAavdia)
Yelida 2 and 14
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2. TPEXOYZA AMAXZXOAHZH

10/18 - ZAuepa

AvatrAnpwTpia KaBnynTpia, oTo TRUa Aioiknong
Opyaviopwyv, MapkeTivyk Kal Toupiopou, Tou AieBvoug
MavemmoTnuiou EANGSOG(PEK diopiopou Teuxog I
1217/19.10.2018, ®EK poviyotroinong Teuxog I
1585/22.02.2022)

3. ENATTEAMATIKH EMMNEIPIA

1/06 £wc 5/18

3/01 éwg 10/04

7/98 éwg 8/99

6/98 éwg 8/98

8/99 éwg 11/99

8/99 éwg 12/99

AlguBuvTpia TTapapTAPATOS - YTTEUBuvn MAnpo@oplakwy
2uoTnuaTwy Aloiknong & MapkeTivyk kail Social media
MapkeTivyk Tou KEK IAZQN.

Y1elubuvn TTAPOPTANOTOG, HME KUPIO QVTIKEIUEVO TO
oXeOIOOUO TTANPOYOPIOKOU CUCTHPATOG dlaxXEipiong yia
TNV~ UAOTTOINON  TTPOYPAMUATWY  KATAPTIONG, TOU
mapaptiuatog TnG MASTER K.E.K. A.E ©goocalovikng.

YT1rodieubuvTtpia oto Eupwtraikd Kévipo ETmixeipnong kai
Kaivotopiag, EU B.I.C pe avrtikeiyevo dpaoTtnpidtntag
TOV TOPEéQ TOU MAPKETIVYK Kal TwV ANUOCiwV ZXECEWV.

AIOXEIPIOTAG  EKTTAIOEUTIKWY  1I0TOOEAIdWY  yia  TO
mpoypappa «AIKTYA» OPIZONTIA APAZH GUNET (A’
E.MN.E.AEK), T.E.l ZEPPQN .

AIOXEIPIOTAG  EKTTAIOEUTIKWY  10TOOEAIdDWY  ylIa  TO
mpoypappa «AIKTYA» OPIZONTIA APAZH GUNET (A’
E.MN.E.AEK), T.E.l ZEPPQN.

EmoTtnuovikdg ouvepydtng otnv €Qappoyn TNAEPATIKNG
o10 €pyo  «AuvartdtnTeG-INPOoOoTITIKEG  OIAOUVOPIaKWY
OIKTUWV JE XpNon TNAEUATIKAG Yyia dlaocuvdeon Kal
ouvepyaoia Zeppaikwv MME — uttnpeoiwv pe KOUBIKA
avaTrTulakd onueia Tng BouAyapiac» yia 10 K.E.K
Nopapylakig Autodloiknong ZEppuv.

4. AIAAKTIKH EMMEIPIA XTH TPITOBAGMIA EKMNAIAEYZH

2018 - onuepa

AvatrAnpwTtpia KabnyAtpia (PEK diopiopol Teuxog I
1217/19.10.2018 ka1 PEK poviyotmoinong Teuxog I
1585/22.02.2022).

MaBrjuata Tou d16AoKW:

Yehido 3 amo 14
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MpoTtrTuxiokd:

v Aloxeipion Twv Zxéoewv Pe Tng MeAdreg (e-CRM)

v Wnoelakd MApKETIVYK

v HAektpoviké Emixeipeiv

v NigBvég MApPKETIVYK
Metatmrruxiaka o1o MM 1ng Aloiknong ETTiIXeIposwy:
1.ANayni-Kaivotopia Etmixeipnuatikotnra (2018-onuepa)
2. NieBvég MapkeTivyk (2018-onuepa)
Metatrruxiaka oto MM2 1ng Aloiknong EKTTaIdeuTIKWV
Movadwv

1. Kaivotopia otnv Ekmaideuon (2018-2019)

2. Ac@dAgia TTANPOPOPICKWY CUCTANATWY Kal

GDPR (2021)

MeTatrTuxiaka o1o MM 1ng Anudoiag Aloiknong

1. MdapkeTivyk YTTnpeoiwy (2022-cruepa)

2. Mavarluevt (2022-onuepa)

3. HAekTpovikéG utTnpEeTies (2022-cApepa)

EpyaoTtnplokf/emmoTnuoviky  ouvepyaTida oT1o  TEI
@eooolovikng, TuAua Eptopiag  kar  Alagnuiong/
Aloiknong Emixeipioewv (Eptmopiag kar Alagripiong)/
(Aloiknong Emixeipnoswv).

2UYKEKPIYEVA €XW avaAdBel Tn d1daoKaAia BewpnTIKWV
OAAG Kal EpyOOTnEIOKWY/ QPOVTICTNPIOKWY HEPWYV TWV
HMaBnudaTwv:

1. MavarluevTt-Aloiknon EtixeipRoswy

AleBvég MApPKETIVYK

Epapuoopévn ‘Epeuva MAPKETIVYK

Eg@appoyég MdapkeTivyk pe H/Y (SPSS)

HAekTpoviki Alaxeipion Twv 2xéoewv Pe TNG MeAdTeg
(e-CRM) — Oewpia kal epyacTrplo

6. HAektpovikd Eixeipeiv

7. ZTpatnyikr MApkeTIvyK

8. EpyaAcgia d1adIKTUOU YIa ETTIXEIPHOEIG

RN

EmoTtnuovikn Zuvepydnda oto [MM2 Tou TUAPATOG
Aloiknong Emixeipioewv 1ou ATEIO

1. AAayA-KaivoTtouia ETixeipnuatikotnta
2. NigBvég MApPKETIVYK

EpyaoTtnpiaoky ouvepyamda oto T.E.l >eppwyv, TuAua
Aloiknong Emmixeiprioewv.

ZUYKEKPIUEVO  €xw avaAdBer Tn  OiIdaokaAia  Twv
EPYOOTNPIOKWY H/KAl  QPOVTIOTNPIOKWY HEPWYV  TWV
MaBNuUATWV:

1. Emyxeipnoiakég ETKoIvwvieg

2. Eg@appoyég TnAepatikig
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5. AIAAKTIKH EMMEIPIA ZTH B/OMIA EKMAIAEYZH

2004-2005

2003-2004

2002-2003

2001-2002

1999-2000

QpouioBia KaBnyntpia oto 1° AnpoTiké KaAapapidg
(ME20) —TTAnpo@opIKA

QpopioBia KaBnyntpia oto 1° kai 3° Anuotikd EA.
KopdeAiou (ME20) —1TAnpo@opIKA

QpouioBia KaBnyntpia oto 1° Aukeio Moudaviwy (ME20)-
TTANPOPOPIKN

QpopioBia KaBnyntpia oto 1° Nupvaoio MNMoAukdoTtpou
(ME20)- TTAnPOPOpPIKN

QpouioBia KaBnyntpia oto 1° T.E.E =Zaveng (ME 18) —
Aloiknon Emmixeiprioewv

6. ZYMMETOXH ZE EPEYNHTIKA MPOrPAMMATA

. SuppETOXA 010 TPOYPapua «AIKTYA» OPIZONTIA APASH GUNET

(A" E.N.LE.AEK), T.E.I EPPQON w¢ JlaxeIipioTpia EKTTAIOEUTIKWV
IOTOOENIOWV.

OpyavwrTikn kal AloiknTikr YTTooTrpIEN KATd TO HEPOG TTOU aPopd OTO
TEl Zeppwv Tou TTpoypduuarog “METHODIOS” tou TEI Koldavng,
(EMEAEK B KI1Z), ye €moTnUOVIKO utteUBuvo Tov KaBnynTr) AnunTen
ZNnod1TouAO.

2UMMETOX WG ETTIOTNUOVIKOG OUVEPYATNG OTO EPEUVNTIKO €pYO
THAEMATIKHZ «Auvatotnteg-NpooTITIKEG dIaouUVOPIaKWY  OIKTUWV
ME XPNon TNAEPATIKAG yia dIOOUVOECT KOl CUVEPYAOIa ZePPAiKWV
MME — utrnpeoiwv pe KouPika avatrTuglakd onueia Tng BouAyapiagy
1Tou uAotroinoe 10 K.E.K Tng Nopapxiakrng Autodioiknong Zeppwv-
TEI Zeppwv.

Zuppetoxn oto mpoypappa «EMIXEIPHMATIKOTHTA» tou ATEIO,
WG EMOTAPOVIKOG OUVEPYATNG,  ME ETMIOTNUOVIKA UTTEUBuUvVo TOV
kKaBnyntn K. ABavdaio MtreAidn.

ZappaviwTtn, X., Aonuakoétroudou K. kai Matraiwdvvou, E. (2010).
EpeuvnTikA HEAETN TTPOCBIOPICHOU TWV TTAPAYOVTWY ETTITUXIAG
ouoTAMATOG diaxeipiong oxéoewv pe NG TTeEAdTeg (CRM) ota
cevodoyxeia TG Bopeiag EAAGDAG, CUPPETOXN WG ETTIOTNHOVIKOG
ouvePYATNG TNG TTapattdvw épeuvag, Emrpot Epsuvwy Tou ATEIO,
1/5/2010-31/8/2011.

. ZUMMETOXNA OTO €py0 ME TITAO «PWTONAEKTPOKATAAITIKY) TEXVOAOYia yia

peTatpoTr) Tou d1ogeidiou Tou avBpaka (CO2) 1Tou TTpoEpxETal ATTO

TOoV NAI0 o€ TTpaciva xnuikdy», ota TTAaioia Tou HORIZON 2020, kai
Yelida 5 ano 14
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emoTtnuovikd utreuBuvn TV Emmikoupn  KaBnynTtpia  Aviwvia
AeAnoTaupou.

7. ZuppeToxn oTo épyo e TiTAo S.V.o.V.e Kal €mMOTAPOVIKA UTTEUBUVN
TNV KaBnyAtpia lwdvva Acovrapidou .

8. Zuppetoxn oTO £pyo YTtooTtipign Mapeupacewv
Koivwvikng Mépiuvag  doirntwov - Tou  AllNa.E.  (AAegavdpeiag
MavetTioTnUIOUTIOANG)» KAl €TTIOTAPOVIKG utreuBuvn Tnv Kabnyntpia
Eupudikn ZaxotroUuAou.

9. 2uppueToxn oTo £pyo e TiTAO «Mia TTAaT@Oppa TEXVNTHS vonuoouvng
MEOW TTPOYVWOTIKWY PHOVTEAWV YIA TNV UTTOOTAPIEN TNG agloAdynong
TWV MOBNTWV HECW YPATITWY KEINEVWY TOuG» Kal KE «81163»

7. AHMOZIEYZEIX YE MPAKTIKA XYNEAPION ME KPITEX

C50

Al in Higher Education: Implementation of a Chatbot on a Postgraduate
Program’s Website and Evaluation of its Use (123) Nanos, I,
Assimakopoulos, C., Prassa, M-A, Papaioannou, E., Mellos, C.

C49

Artificial Intelligence as a synergetic tool for teachers in Secondary
Schools, the AISE project (99) Assimakopoulos C., Stalidis G., Nitsos |.,
Papaioannou E., Tjortjis C., Exarchos T., Pavi¢ O., Dasi¢ L., Geroski T.,
Filipovi¢ N., Stifani¢ D., Car Z., Biskanaki F., Sypsas A., Paliatsou A.,
Pavi¢ J., Hadjisavva V., Paraskeva A., Evripidou M., Orlovi¢ Kovacevic A.,
Funjak M., Dimitrios M., Prassa M.

C48

Glaroudis, D., Sampsonidou, A., & Papaioannou, E. (2024). Smart Cities,
loT, and e-Government: Applications in Greek
Municipalities. Proceedings, 111(1), 26.
https://doi.org/10.3390/proceedings2024111026

C47

Boza, E., Kilipiri, E., & Papaioannou, E. (2024). Integrating Sustainability
into an Organizational Marketing Strategy: A Systematic Literature
Review. Proceedings, 111(1), 23.
https://doi.org/10.3390/proceedings2024111023

C46

Sevaslidou, J. , Prassa, M. A., Papaioannou, E. (2024). Al in Marketing:
Revolutionizing Efficiency and Personalization - Netflix's Al Success
Story, 12th International Conference on Contemporary Marketing Issues
2024 (ICCMI 2024), 10-12 July, Heraklion, Crete, Proceedings of the
International Conference on Contemporary Marketing Issues.

C45

Zervas |., Stiakakis E., Papaioannou E. (2024). Digital Divide and Human
Resource Inequalities: A Dynamic Policy Strengthening Human Resource
Effectiveness, 12th International Conference on Contemporary Marketing
Issues 2024 (ICCMI 2024), 10-12 July, Heraklion, Crete, Proceedings of
the International Conference on Contemporary Marketing Issues.

C44

Papastefanou, C. T., Papaioannou, E. (2024). The acceptance and
adoption of artificial intelligence tools by marketing executives in Greek
businesses, 12th International Conference on Contemporary Marketing
Issues 2024 (ICCMI 2024), 10-12 July, Heraklion, Crete Proceedings of
the International Conference on Contemporary Marketing Issues.

C43

Sevaslidou, J., Kargidis, P. & Papaioannou, E. (2023). A Novel Movie
Recommendation Method based on Clustering by Genre. In 2nd
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International Conference on Entertainment Technology and Management,
ICETM2023, 2909 (1): 060005. https://doi.org/10.1063/5.0182382

C42

Papaioannou, E., Delistavrou, A., Asimakopoulos, C., Nanos |,
Papadopoulos N., Xera, K. (2023). Technology or Entertainment can
accelerate gen Z intentions to stay at smart hotels? The role of personal
data concerns, In 11th International Conference on Contemporary
Marketing Issuers, ICCMI2023, Corfu, pp.208-213.

C41

Kargidis, P., Papaioannou, E., Delistavrou, A. & Prassa., M, (2023).
Digital customer segmentation: A case study of a Greek fashion e-shop.
In 11th International Conference on Contemporary Marketing Issuers,
ICCMI2023, Corfu, pp. 160-167.

C40

Delistavrou, A., Tilikidou, |. Papaioannou, E. (2022). Green chemical
ingredients in personal and home care products, in ICCMI2022, 10th
International Conference on Contemporary Marketing Issues, 8-10 July,
2022, Naxos, Greece, pp. 378-383.

C39

Prassa, M-A., Kilipiri, E., Papaioannou,E., Hatzithomas, L., Kakkos,
N.(2022). Analysis of B2B social media content: A qualitative approach
based on firm resources and capabilities in ICCMI2022, 10th International
Scientific Conference on Contemporary Marketing Issues, 8-10 July,
Naxos, Greece, 2022, pp.256-264.

C38

Vouzdouka, A., Papaioannou E., Nanos, |. (2022). Gig workers’
motivation and job  satisfaction: the “Wolt” riders’ case
study, in ICCMI2022, 10th International Scientific Conference on
Contemporary Marketing Issues, 8-10 July, Naxos, Greece, 2022, pp.217-
224.

C37

Astrini, N., Kotzaivazoglou, |., Papaioannou E., Asimakopoulos, C.,
Nanos, I. (2022). Hellenic Banks’ CSR in Culture and its evaluation by the
public, in ICCMI2022, 10th International Scientific Conference on
Contemporary Marketing Issues, 8-10 July, Naxos, Greece, 2022, pp.209-
216.

C36

Delistavrou, A., Papadopoulos, N., Nanos, |, Papaioannou E.,
Asimakopoulos, C. (2021). Young Consumers Intentions to Buy Online
Ecological Cosmetics, in ICCMI2021, 9th International Scientific
Conference on Contemporary Marketing Issues, 3-5 September, 2021,
Virtual Conference, pp.172-177.

C35

Sevaslidou, J. and Papaioannou, E. (2021). A novel approach for hybrid
recommendation systems, in ICCMI2021, 9" International Scientific
Conference on Contemporary Marketing Issues, 3-5 September, 2021,
Virtual Conference, pp.190-196.

C34

Kilipiri, E. and Papaioannou,E. (2021). Role of Social Media and
Influencer Marketing in the attractiveness of Tourism Destinations using
Location Based Social Media Data, in TOURMAN 2021, International
Scientific Conference. Restarting tourism, travel and hospitality: The day
after, 21-23 May, webinar, pp.267-270.

C33

Kassara, T.A. and Papaioannou, E. (2021). Consumer behaviour during
COVID-19 in the pharmaceutical sector, 2" International Congress on
Management of Healthcare (ICOHEMA 2021), 19 -21 March, webinar, pp.
139-142.

C32

Nikolaidou, S., Papaioannou, E., Assimakopoulos, C. (2020). “Social
media adoption & advertising in B2B context: a case study of a mining
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industry on facebook and Instagram” in ICCMI2020, 8™ International
Scientific Conference on Contemporary Marketing Issues,11-13
September, 2020, Virtual Conference, pp. 257-265..

C31

Papaioannou, E., Nanos, |., Assimakopoulos, C. (2020) “The Use Of
Social Networking In Higher Education, -The Case Of Greek Universities”
in ICCMI2020, 8" International Scientific Conference on Contemporary
Marketing Issues,11-13 September, 2020, Virtual Conference, pp.251-
256.

C30

Theocharis, D. & Tsekouropoulos, G. & Papaioannou, E. (2019).
“Customer engagement in sports brand strength and brand equity through
social media” in International Conference on Economic Sciences and
Business Administration (ICESBA 2019), Procedia of Economics and
Business Administration, 15-16 November, Bucharest, Romania, pp 187-
196.

C29

Assimakopoulos, C. Papaioannou, E. Sarmaniotis, C. Pavlidou, P.
Harizani M. and Tzelepi, (2019) A. “Service quality parameters of Greek
dynamic pricing platforms in International Conference on Economic
Sciences and Business Administration (ICESBA 2019), Procedia of
Economics and Business Administration, 15-16 November, Bucharest,
Romania, pp 17-22.

C28

Sarmaniotis, C., Xariopolitou, A. Papaioannou, E. and Tsekouropoulos,
G. (2019). “Patients’ satisfaction with public healthcare services: the case
of three Municipal Health Clinics in Thessaloniki area” in International
Conference on Contemporary Marketing Issues (7t ICCMI 2019), 10-12
July 2019, Heraklion, Crete, Greece, pp.189.

C27

Tsekouropoulos, G., Theocharis, D., Papaioannou, E. (2019). “Travel
website characteristics and their impact on consumers’ intention to make
purchases” in International Conference on Contemporary Marketing
Issues (7" ICCMI 2019), 10-12 July 2019, Heraklion, Crete, Greece,
pp.192

C26

Assimakopoulos, C. Sarmaniotis, C., Papaioannou, E., Antoniadis |I. and
Kotzaivazoglou. I. (2019). “The effect of customer — centric orientation and
international strategy effectiveness on hotels” in TOURMAN 2019, 3™
International Scientific Conference “Tourism, travel and hospitality at
crossroads: The way ahead”, 24-27 October, Thessaloniki, Greece,
pp.289-293.

C25

Apautrarlakn, Q., ToekoupotrouAdog, ., Mamraiwdvvou, E. (2019)
“‘Wnoeiaké Mapketivyk Kai  Aladiktuo: H ZupBoAry Tng Ztnv EmAoyn
IBIWTIKAG ZXOAIKAG Movadag Ztnv Mepigépeia Tng Oeooalovikng” 2n
International Congress on Management of Educational Units, 29
November-1 December, 2019, Thessaloniki, Greece, pp. 825-829.

C24

2Touttdg, ., Matraiwdvvou, E. AonuakétrouAog, K. kai Navog, 1. (2019).
‘H Eg@apuoyl Twv ouoTnuAtwy OIaXEIPIONG OXEOEWV ME TNG TTEAATEG
(CRM) kai twv social media oT1a TTQVETIOTAUIO KOl TNG UTTNPECIEG
ekmraidsuong” 2" International Congress on Management of Educational
Units, 29 November-1 December, 2019, Thessaloniki, Greece, pp. 848-
854.

C23

Mamaiwavvou, E., Navog, |., ToekoupdtTouAog, . Kai AGnUakOTTOUAOG,
K. (2019). H xprion ocuotnuatwv CRM ota dnuéoia voookoueia: H
TTEQITITWON  TWV  VOOOKOWEIWV  Tng ©Oeooalovikng, 1° International
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Congress on Management of Healthcare & Welfare Units (ICOHEMA
2019), 29 Nov-1 Dec, Thessaloniki, Greece, pp. 82-102.

A6 S1opiopd wg Emrikoupn Kabnynrpia

C22

Sarmaniotis, C., Assimakopoulos, C., Kostoglou, |. Papaioannou, E.
(2018). "Factors moderating guest's satisfaction over Mediterranean
countries", in International Conference on Contemporary Marketing Issues
(6th ICCMI 2018), 27-29 June 2018, Athens, Greece, pp. 590-596

C21

Papaioannou, E. Sarmaniotis, C.& Assimakopoulos, C. (2018). "Social
media marketing in the hotel industry: a case study of a hotel chain in
Brussels", in TOURMAN 2018, 2nd International Scientific Conference In
search of excellence in tourism, travel & hospitality management, 25-28
October 2018, Rhodes, Greece, pp. 105

C20

Assimakopoulos, C. Pavlidou, M. Kostoglou, |. Sarmaniotis, C.,
Papaioannou, E. (2018) "How the trip type and Hotel's facilities are
related", in TOURMAN 2018, 2nd International Scientific Conference In
search of excellence in tourism, travel & hospitality management, 25-28
October 2018, Rhodes, Greece, pp. 136-141.

C19

Kilipiris E., Lamperis G., Kargidis P., Papaioannou E. (2017) “Social CRM
applications in the aviation industry: the case of a Greek airline carrier” 5t
International Conference on  Contemporary Marketing Issues
(ICCMI2017), 21-23 June, Thessaloniki, Greece, p214-222.

C18

Assimakopoulos C., Papaioannou E., Sarmaniotis C.(2017). “Customer
Centric Orientation of Companies Management and Its Effectiveness on
International B2B Strategy” 5" International Conference on Contemporary
Marketing Issues (ICCMI2017), 21-23 June, Thessaloniki, Greece, p207-
213.

C17

Assimakopoulos C., Papaioannou E., Sarmaniotis C., Gounas A., (2016),
“‘Examining the Service Quality Dimensions of a Greek Price Comparison
Platform: The Skroutz.gr case,”, 4" International Conference on
Contemporary Marketing Issues (ICCMI 2016), 22-24 June, Heraklion,
Greece, p178-184.

C16

Sarmaniotis, C., Papaioannou, E. and Assimakopoulos, C. (2015) “CRM
from the user perspective: Proposed Research Model”, 3nd International
Conference on Contemporary Marketing Issues (ICCMI 2015), 30 June - 2
July, London, p488-494.

C15

Kaplanoglou, P.l., Stoupas, G., Papaioannou, E. and Siakas, K.V. (2015)
“Social Media Unified Process, 3nd International Conference on
Contemporary Marketing Issues (ICCMI 2015), 30 June - 2 July, London,
30 June - 2 July, London, p.322-331.

C14

Assimakopoulos, C., Sarmaniotis, C. and Papaioannou, E. (2015)
“Moderating factors of hotel's room price originating from online reviews”,
3nd International Conference on Contemporary Marketing Issues (ICCMI
2015), 30 June - 2 July, London, p34-39.

C13

Papaioannou E., Sarmaniotis C., Assimakopoulos C., Sarakintzis P.,
(2014) "Dimensions of e-Commerce and e-CRM in International Business
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