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(https://scholar.google.gr/citations?view_op=list_ works&hl=el&user =8JNb7fgAAAAJ).

21 Baon dedopévmv SCOPUS avapEPovTal 73 ETEPOAVAPOPES TTOL EVPETNPLALOVTAL GTO SCOPUS
(https://www.scopus.com/cto2/main.uri?origin=AuthorProfile&stateKey=CTOF_1163725417&hl
ndex=4&docCount=7&hType=author&groupedAuthor=false).
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